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Beyonce’s product page 
on StarShop with a tab 
for all of her upcoming 
events.

UNATION

In this example, we are In this example, we are 
prototyping a “product launch” 
event created by Beyonce’s 
team. They have decided to 
host an exclusive VIP event for 
$500, with a maximum of 1,000 
attendees, to showcase 
BeyonceBeyonce’s new skin care line. 
At this intimate event Beyonce 
will sing a few songs, as well 
as talk about her new skincare 
line. Attendees will meet 
Beyonce and leave with a gift 
basket, complete with her 
skincare line and more.skincare line and more.

Beyonce’s team will also make 
this event available virtually for 
the first 20,000 attendees. The 
cost to attend this event 
virtually will be $50. Attendees 
of the virtual event will get a 
skincare line mailed to them.



Beyonce’s team can 
create a product launch in 
less than 5 mins using 
either UNATION’s iPhone 
App, Android or Desktop 
applications. 

From there, you can 
invite all your UNATION 
contacts as groups as 
well as potential 
customers over email.



As the event creator, they 
can also share this event 
via Facebook, Twitter and 
Linkedin followers. 

Here is an example of an 
email invitation someone 
would have recieved from 
Beyonce’s team.



Once landing on the 
event the customer can 
tap follow, going, not 
going, maybe or scroll 
down for more 
information. 

Upon scrolling down the 
customer will see much 
more information about 
this event including the 
ability to ‘Get Tickets’.



After tapping the ‘Get 
Ticket’ link the user will 
see the two options: 
Virtual ticket for $50 and 
VIP for $500.

In this example, the user 
chose the $500 option 
and is thus required to fill 
out the registration 
information, which in turn 
allows Beyonce’s team 
the ability to build a 
powerful database. powerful database. 



After tapping ‘Register’ 
the user has the option to 
choose their favorite 
check out method. 

In this example, the user 
chose the credit card 
option so they will be 
prompted to populate the 
required information.



After submitting, the 
customer has the option 
to review their purchases 
prior to confirming tickets 
and finalzing their 
transaction.

After tapping confirm 
payment the user will get 
a “success” confirmation 
that the payment went 
through.



After the “success” 
confirmation the user will 
automatically land on the 
same event, except this 
time the RSVP bar is 
replaced by ‘My Ticket’ 
prompt. 

By tapping ‘My Ticket’ link 
the customer has access 
to their ticket which is 
easily scannable by event 
security. 



All customers buying a 
virtual ticket for $50 will 
have a slightly different 
experience when tapping 
on ‘My Ticket’.

By tapping on ‘My Ticket’ 
the customer will land on 
the event’s app tray with 
an app permissioned 
exclusively for them titled 
‘Live.’



By tapping ‘Live’ the 
virtual customer will see 
the event happening on 
their phone or desktop. 

Those customers who attended the event live 
will recieve a VIP skincare basket to take 
home, those who attended virtually will get the 
same basket shipped to their homes.



Once the event is over an 
auto generated thank you 
email will be sent to all 
attendees personalized 
by Beyonce, as well as 
useful tips on using the 
skincare products.

From within the thank you 
email the customer will 
also have the opportunity 
to share via social 
accounts (Facebook, 
Twitter, LinkedIn etc.). 



As a bonus, all customers 
who purchased tickets 
can come back as often 
as they would like to 
relive the event on 
demand. 

By scrolling or tapping 
into the app tray a 
customer can see all 
event photos and on 
demand videos 
associated with the 
event.



REVENUE MODEL OVERVIEW

1,000 People buy $500 ticket = $500K
20,000 People buy a $50 ticket = $1M
$1.5M in top-line revenue.
21,000 People get the new skincare line on opening night.

WinWin for Celebrity with revenue from both the night and the kickoff 
of their product.

Win for StarShop with 21,000 purchases and a repeatable model.

Win for UNATION - 21,000 tickets sold and potentially 21,000 new 
and engaged members.



THE SOCIAL EVENTS AND BRANDING NETWORK.
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